
Understand my needs[
Relationship management solutions ]



[GET TO KNOW EXPERIAN. We have a 30-year heritage as the world’s
p remier protector of consumer information. We are the experts at
building and managing very large databases. We integrate and
manipulate data and help you bring clarity and greater meaning to
your customer relationships. As the world’s leading information
p ro v i d e r, we can help you implement successful customer re l a t i o n s h i p
management (CRM), marketing and risk management initiatives.

[ DEVELOP A MEANINGFUL RELATIONSHIP. At Experian, we know that everything starts and ends with
the customer. Whether you run a small credit union, retail business, or multinational corporation, the
better you understand your customers, the more effectively you can respond to their very individual needs
and circumstances. While customers used to evaluate products and services based primarily on price and
q u a l i t y, they today demand exceptional service across an increasingly complex web of channels and touch
points. Competitors are just a click away. With this in mind, companies have to attract, retain, and gro w
customer relationships, and engender brand loyalty to products and services. The customer is the center
of business strategy today. So what are the makings of a great customer re l a t i o n s h i p ? U n d e r s t a n d i n g .
Insight. Trust. Collaboration. Teamwork. Experian.

… and you’ll have the insight to make our relationship work.

Get the Experian Advantage: Through these core competencies, we provide the data,
services, and technology to make CRM work anytime, anywhere .
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It all starts with raw data. Experian maintains a wealth of information about consumers and how they
behave, about businesses and how they perform, and about markets and how they are changing. Our
extensive data re s o u rces provide the most accurate, comprehensive information about your customers
and prospects. In fact, we hold more data on individuals and businesses —both demographic and cre d i t
information—than any other company in the world. Bar none. 

F rom names and addresses to vehicle numbers and credit information, we draw on a massive base o f
knowledge we’ve accumulated during three decades in business. We maintain information on 98
p e rcent of all U.S. households, 322 million vehicles, 205 million credit-active consumers, 52 million
homeowners, 14 million businesses, and 35 million self-reported surveys completed annually. This kind
of knowledge gives you power and insight to better manage your customer re l a t i o n s h i p s . ]

Data Understand what’s important to me.

The work I do, the purchases I make, the vacations I take, 
my likes and dislikes—these are important parts of my life.
Experian takes this raw data and transforms it into useful,
u s e r-friendly knowledge to help you specifically target my
n e e ds—all the while balancing your business interests with 
my right to privacy.

______
INSOURCESM National

Consumer Database
______

FileOneSM National 
Credit Database

______
National Vehicle Database

______
Z-24 National Catalog 

Co-op Database
______

Property/Real Estate
Database

______
National Fraud DatabaseSM

______

[
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Experian links and clusters data from various sources and delivers it to you when and where you 
n e e d it—p roviding you with a consistent, accurate, real-time view of your customers. Operational for
more than a decade, our sophisticated Tr u v u eS M linkage technology is the industry’s first and most
c o m p rehensive Customer Data Integration solution. In fact, we created and reinvented the CDI
p rocess internally over the course of 25 years in response to the real-time demands of the credit 
management industry. Leveraging this experience and its legacy of speed and accuracy, our Truvue 
technology now enables clients to re a l i z e the promise of CRM by delivering accurate and current 
information at the point of interaction with their customers.  In addition to Truvue, we also offer 
clients proprietary merge/purge, address hygiene, and House File Refresh products —all critical to 
a successful CRM implementation. 

Every day, we process millions of transactions that consolidate data from multiple sources —upwards of
two billion names each year with our linkage technology and some 25 billion pieces of mail annually,
nearly one-third of all standard mail handled by the U.S. Postal Service. We also handle 15,000 list-pro c e s s i n g
projects annually for 800 leading U.S. companies. ]

Only a complete, 360-degree view of our business re l a t i o n s h i p
will help you gain and keep my loyalty, trust and business.
Experian’s Customer Data Integration (CDI) provides you with
the power of customer information at every touchpoint so 
you can enhance and personalize business intelligence, sales,
marketing, and customer support.

______
Data Cleansing and Integration
______
Merge/ Purge
______
National Change of Address
______
Special Duplicate Elimination
______
Postal Optimization
______
TruvueSM Linkage Technology
______
Event Triggering
______
Real-time Content Exchange
______
New Record Identification
______
List Rental Fulfillment and
Maintenance
______

Customer Data Integration 
See all the ways you touch my life.
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[

I use the ATM at my credit union once a week.

Last week, my credit union called me to
offer a home improvement loan.

Last month, I opened a savings
account at my credit union.

When I had a question about my statement, 
the credit union representative called me by 
my first name.
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______
Audit Online
______
Need Assessment
______
CRM System Design, 
Build and Host
______
Marketing Automation
______
Privacy Consulting
______
Data Audits
______
Data Mining and Visualization
______
Campaign Planning 
and Management
______
Systems Integration
______
Requirements Specifications

Experian designs, builds, manages and maintains large, reliable and secure databases for some of 
the world’s largest companies. Experian offers a robust, easily accessible set of tools and services that
will put your data to work for you. From strategic design and implementation guidance to services such 
as campaign planning and management, data mining and visualization, systems integration and privacy
consulting, we help you develop the most appropriate solution to meet your customer relationship
management needs.  

With our hosting services, you benefit from our advanced computing infrastructure, powerful network
c o n n e c t i v i t y, systems availability, facilities, and disaster recovery capabilities. Our leadership in this are a ?
We have a dedicated database solutions team of more than 375 consultants with experience managing
very large databases. We host more than 160 databases; one of the largest financial services databases
with 180 million individuals, and the largest retail database with 10 million buyers and a purchase history
covering 250 million items. In the catalog arena, our database has 15 million customers, 40 million ord e r s ,
and 500 million mail contacts. ]

Database Services and Technology Be there for me when I need you most.

I want you to help my information work for me—but I’m counting
on you to protect it. With Experian’s database services and tech-
n o l o g y, your customer information is managed reliably with gre a t
c a re so that it is readily available and secure at all times.

[
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Gain knowledge and take action to make better, more informed business decisions. With a 30-year 
heritage of decision-support and analytical expertise, Experian has a dedicated team of more than 200
consultants that can help you gain valuable insights into your customer and prospect data, and turn 
that data into actionable knowledge. We help you determine who is most appropriate to receive a 
particular off e r, and then how to precisely target that offer through up-sell and cross-sell opportunities
that engender customer loyalty. We can help you discover untapped markets and uncover the most 
p rofitable strategies for every part of your business. 

Experian offers total analytical support—s t a ff, strategies, and tools—to analyze your projects and build
e ffective models. Our consultants provide a range of pre- and post-marketing services that are proven to
help you find and retain the best prospects and customers. We currently advise more than 1,000 clients
a n n u a l l y, and were the first to offer risk scores from the three main credit bureaus to predict bankruptcy.
We offer real-time scoring on one million consumers daily, and our marketing databases provide access 
to 175 million consumers and 14 million businesses. ]

Decision Support and Analysis Think one step ahead.

If you can anticipate my needs, our relationship has a gre a t e r
opportunity to gro w. With Experian’s insight into my lifestyle, 
and how it compares with others like to me, you always know
how to communicate to me with personalized, meaningful off e r s .

______
Behavior Models

______
Campaign and Trend Analysis

______
Risk Management

______
Collections Analysis

______
Lifetime Value Analysis

______
Profiling and Segmentation

______
Reactivation Models

______
Zip Code Models

______
Bankruptcy Model

______
Authentication/Verification

Solutions
______

Application Processing
______

Contact Strategy Development
______

[
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We offer the most comprehensive information delivery services available. For more than 50 years,
E x p e r i a n ’s lettershop, printing, and packaging services have been providing superior direct marketing
capabilities. We operate from five lettershop facilities that occupy a combined 750,000 square feet 
of space.

With the largest lettershop in the U.S., we process and mail nearly two billion mail pieces annually, 
p roviding clients with both financial savings and cycle-time advantages.  As an example, we can handle
15 million envelopes each day, and 12 million ink-jet pieces. We have online, real-time support for more
than 1,200 concurrent users with more than 50,000 users connected. Our guaranteed response time 
is less than one second. Whether we’re stuffing envelopes or shrink-wrapping packages, our wide-
ranging services encompass data processing, imaging, statement processing, assembly and packaging,
superior electronic tracking tools, and much more. ]

Information Delivery Know what to say and when to say it.

I want you to communicate with me—whether it’s through 
d i rect mail, the Internet, the telephone, a sales call, or at 
the point-of-purchase. Experian’s information delivery services 
e n s u re you send the right message to the right customer, 
at the right time.

______
Assembly Services
______
Packaging
______
Product Samping
______
High-Speed 
Shrinkwrap/Overwrapping
______
Ektajet/Videojet imaging
______
EPIN+ Mailing Tracking
Services
______
Object Affixing
______
Tip/Glue/Folding machines
______
Materials Procurement
______
E-business Tools
______

[
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With Experian, you understand what’s important to me. You see all the ways you touch my life.
You’re there for me when I need you most. You anticipate my needs.  You say the right thing at
the right time. And our relationship is better than ever.

As the world’s largest information provider with some 30,000 clients in North America alone, Experian 
has the knowledge, the expertise, and the creativity to help you better optimize your interactions with
your customers. We are not just a credit bureau, or a direct marketer, or a database marketing company —
we are all of these things and more. We are a new breed of customer relationship management company
with a suite of services that deliver on the ultimate promise of CRM: to better serve your customers 
anytime, anywhere .

During the last several years, Experian has made a company-wide commitment to CRM, having invested
m o re than $1 billion in CRM infrastructure and in hundreds of specialists to help you hone in on your most
valuable, profitable customers. We work with clients in a broad range of markets and industries —w i t h
market leadership in financial services, catalog segments, telecommunications, automotive, and consumer
p roducts. And to maintain that leadership, we are committed to working as partners with industry leaders
such as Siebel and … (Need additional names here). 

With strong roots in the credit industry, Experian has extraordinary knowledge of information privacy 
rules and issues. We can help you develop and maintain information privacy, security, and fraud prevention 
policies and standard s .

Experian understands your customers. And we know how to make the relationship work —to help you
boost pro f i t a b i l i t y, pro d u c t i v i t y, and customer satisfaction. All it takes is experience. Call us today. ]

Understand me—and I’ll always be your customer.[
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955 American Lane
Schaumburg, IL 60173-4998

888 446 3611, ext. 5340


