
MicrosoftStartupZone.comThe Platform for Software as a Service

Loopt Creates New  
‘Social Mapping’ Service
So, where R U? While we’ve all asked that question, Palo Alto-
based Loopt is one of the first companies to actually capitalize 
on it with a service that could change the way people use mo-
bile phones to keep in touch with their friends. Founded in 2005 
by friends from the computer science departments at Stanford 
University and MIT, they set out to create a service that would be a 
valuable tool for people to find their friends and interesting plac-
es, communicate, and improve their social life. Loopt has created 
the world’s first ‘social mapping’ service. Using location-based 
technologies, powered by Microsoft® Windows Server® 2003, 
ASP.NET and SQL Server™ 2005, the Loopt service lets users know 
where their friends are by automatically updating their locations 
on a map on their mobile handset and the Web. 

Loopt 
At-A-Glance
Business: Has built a revolutionary 
“social mapping” service to change the 
way people use mobile phones to keep 
in touch with their friends. 

Challenge: Required an infrastructure 
that would support its SaaS model, de-
signed for mass scalability and reliability, 
and wanted to deliver a consistent, se-
cure, and fast front-end to its customers.

Solution: Service powered by Microsoft 
Windows Server 2003, ASP.Net, and SQL 
Server 2005 — and standards compliant 
web sever, IIS 6.0.

Results: Launched service with wireless 
carrier Boost Mobile, adding more than 
100,000 users in the first few months, 
and resulting in commitments from 
other major wireless operations. To be 
announced in fiscal 2007.

www.loopt.com
Palo Alto, Calif.

After securing initial funding from  
Y Combinator to build a prototype, and 
getting such strong response, the Loopt 
team made the decision to leave school 
and pursue their dream full time. They 
secured $5 million in venture capital 
from Sequoia Capital and New Enterprise 
Associates, hired industry veterans, built 
out its engineering team, and ended 
up submitting an RFP to a subsidiary of 
Sprint Nextel, Boost Mobile. Even though 
they ended up submitting the proposal 
after the deadline, they won the contract 

because as Evan Tana, Director of Product 
Marketing, says, “We were the ones that 
best addressed the problem.”

Loopt Gets a Boost

The Loopt $2.99-a-month service 
launched in December 2006 through 
youth-oriented wireless carrier Boost 
Mobile. According to Tana, “The service 
quickly became one of the most success-
ful mobile service launches ever, adding 
more than 100,000 users in a matter of 
months. This early momentum on Boost 
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and maintain, cheaper than some alternatives we looked at, and still delivers  

the performance and features that we need.
— Evan Tana, Loopt’s Director of Product Marketing

“
”

Microsoft Technologies

Microsoft Windows Server 2003 

Microsoft SQL Server 2005

Microsoft ASP.NET

Internet Information  
Server (IIS) 6.0

Microsoft Visual C#

Document published July 2007.

“Microsoft technologies are very 
well supported, extensively tested, 
and they just work.” 

— Evan Tana,  
Loopt’s Director of Product Marketing

has translated into commitments from 
other major wireless operations to launch 
the service in 2007.”

The service combines mapping soft-
ware with global-positioning technology 
and proprietary code to send out alerts 
when a friend in your opt-in personal 
network is nearby. With Loopt, you can 
also view photo diaries of your friends’ 
lives, ‘chirp’ them with push-to-talk 
features on certain phones, and display 
maps that show where your friends have 
gathered.

Later this year, Boost Loopt will be 
pre-installed on every one of the carrier’s 
handsets. And Loopt will be available on 
other major U.S. carriers in the near future.

Microsoft Powers the Core Service

The Loopt service is powered by Win-
dows Server 2003, ASP.NET, and SQL 
Server 2005. Says Tana, “Our service is 
available either using a browser or a rich 
java client on cell phones. All communi-
cations is done over HTTPs, and the In-
ternet Information Server (IIS) is great. It 
enables us to deliver a consistent, secure, 
and fast web front-end to our customers.”

He says they chose Microsoft technol-
ogies over the competition for a number 
of reasons, including the ability to use IIS 

6.0, an extensible, standards compliant 
web server, and ASP.NET that allows them 
to use Microsoft Visual C#®, and the .NET 
Framework and its comprehensive class 
library.

According to Tana, “SQL Server is a 
great choice for our business — it’s easy 
to configure and maintain, cheaper than 
some alternatives we looked at, and still 
delivers the performance and features 
that we need.”

An infrastructure solution that would 
support its SaaS model was also an 
important consideration. The company 
required the ability to scale quickly, and 
reliably. Explains Tana, “Some people 
within the company had past experience 
with other development platforms and 
found them to be cumbersome and pain-
ful. We considered some popular scripting 
languages, but they were dismissed for 
speed and maintenance issues, as well as 
integration concerns with partners. Micro-
soft technologies are very well supported, 
extensively tested, and they just work.”

From Microsoft Empower  
to IDC, and More

Part of the Empower Program, designed 
to help ISVs succeed when develop-
ing software on the Microsoft platform, 
Loopt has already had an architecture de-
sign session at the Microsoft Technology 
Center in Mountain View. It’s an example 
of the value add of working with Micro-
soft’s Emerging Business Team.

And just recently, the company was 
named one of the 10 wireless entertain-
ment players to watch in 2007 by IDC, 
the premier global market intelligence 
and advisory firm in the information 
technology and telecommunication 
industries. 

“With its ‘social mapping’ service, 
Loopt is a prime example of the new 
wave of data services combining Lo-
cation-based Services (LBS) with key 
features such as mobile community and 
mobile user-generated content, which 
have become gating factors for data 
consumption,” says Julien Blin, research 
analyst for IDC’s Wireless and Mobile 
Communications. IDC predicts that the 
‘social networking/mobile community, 
mobile user-generated content, and 
mobile advertising markets’ should start 
to experience fairly significant growth 
in 2007 and beyond. Blin adds, “IDC 
believes Loopt is poised to emerge as a 
serious player in those respective markets 
through its consumer-oriented and 
secure social mapping application and 
its growing relationships with leading 
U.S. carriers, media companies, and LBS 
technology providers.”

 To find out more about Microsoft’s Emerg-
ing Business Team and the Microsoft Partner 
programs available for startups, go to  
www.MicrosoftStartupZone.com
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